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AdChina.io is made up of experts from around the world who are committed to creating a fitting, consistent and 

smooth experiences for our customers. Our brand ethos is centred around transparency and efficiency in ensuring our 

clients turn the China market into a competitive advantage.

Our brand mission is what we want to do- our promise to our customers and the vision is how we aim to get there. 

Ultimately, we intend to be and remain the undisputed number one in our market niche.

Brand mission:

Brand Vision

To help global brands succeed in China

To bring transparency to advertising in China for international 
companies, through our advertising platform AdChina.io, the 
marketplace, and our operation team.

The Brand
Introduction
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Our brand is our identity- it is how we present ourselves in 

a cohesive manner, and how people connect to our company 

and platform. 

It’s a jumping off point for all of our other communications, 

and it must be streamlined to present our values of 

transparency and efficiency in a unified way. 

It is crucial that we present the best version of our brand at 

every instance and this guide outlines best practices for use 

of AdChina.io brand assets and offers useful examples.

Why Brand Identity 
guide?

Introduction
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Logo Lockup

Full Colour

One Colour Reverse

Full Colour Version

One Colour Reverse Version

Logo

The brand mark is made up of geometrically 

constructed circles and curves combined 

with a logotype set in Lato font to create 

the logo. 

The full colour logo is the preferred version 

for applications and should be used in all 

instances ideally on white, or light-coloured 

backgrounds. 

One Colour reverse logo is a one-colour 

use logo as it is either in black or white and 

never both. It is primarily used on coloured 

backgrounds and pictures.

The full colour logo 
should ideally be used 
on white, or light-
coloured backgrounds. 
It may be used over 
photos where suitable 
clear area exists.

This version is equally 
appropriate for 
situations that require a 
clean, subtle treatment, 
such as watermarking 
a graphic or when 
printing restrictions 
require a single color.

Download AdChina.io Logo
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The right logo size should always be applied 

to create the desired look and feel. Too big 

or too small and it loses its integrity.

To ensure that logos are clearly visible, 

surround them with clear space that is free 

of type, graphics, and other elements that 

might cause visual clutter. 

The minimum clearance around the logo 

is defined by the geometric circle used in 

creating the brand mark. To avoid loosing integrity of the logo, use the 
brand mark alone where the space doesn’t 
allow for the logo to be used in full. For 
example, Favicons, social media profile.

Logo Clear Space
Logo

Download AdChina.io Logo
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To ensure the logo maintains a strong 

impact and promotes brand consistency, 

please do not misuse it. 

Outlined are some logo crimes that should 

be avoided at all costs when using the logo.

Do not compress or stretch 
the logo

Do not Use the logo on top 
of complex backgrounds that 
reduces legibility

Do not alter the position of the 
logo

Do not use drop shadows or any 
other effects

Do not change the colour of 
the logo

Do not rotate any part of the 
logo

Do not outline logo

Do not use primary logo on 
low contrast background that 
reduces legibility

Do not re-create using any 
other typeface

AdChina.io

Do not crop the logo

Logo Crimes
Logo

Download AdChina.io Logo
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In instances where the AdChina logo 

needs to be combined with other logos, it’s 

important to make sure there is enough 

spacing provided between the logos. 

The logos should be separated by a 

2px stroke with half the distance of the 

geometric circle used in creating the brand 

mark.

AdChina logo can either be locked 

horizontally or vertically with the partner 

logo.

Sample horizontal partnership lockup Sample vertical partnership lockup

Partnership Lockup
Logo

Download AdChina.io Logo Lockups
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Colour is a distinct brand element that we 

use to drive instant recognizability and is an 

important element of AdChina.io brand.

The colours help create strong visual 

communication in all touchpoints. Tints 

and shades of the brand colours are used 

in compositions that require complex 

representations.

The Salmon colour       is AdChina’s core 

colour. It should be present in compositions, 

either through the colour fill, a call to action 

or the primary logo. 

Our primary colours             are used as much 

as our core colours. They should be used to 

add energetic variety to compositions. 

Brand Colours
Colour

Salmon
R - 255

G - 121

B - 113

C - 0%

M - 67%

Y - 48%

K -  0%

Hex Code - #FF7971

TintsShades

Core Colour

Primary ColoursCore Colour

Primary Colours

Midnight Blue Viridian Green
R - 5

G - 15

B - 74

R - 51

G - 153

B - 148

C - 100%

M - 98%

Y - 32%

K -  45%

C - 77%

M - 21%

Y - 45%

K -  1%

Hex Code - #050F4A Hex Code - #339994

12 AdChina Brand Guidelines



Purple

Orange

Orange Red

Isabelline

Yellow

Neon Blue

R - 77

G - 46

B - 82

R - 255

G - 145

B - 99

R - 255

G - 94

B - 87

R - 245

G - 241

B - 235

R - 255

G - 224

B - 128

R - 99

G - 99

B - 255

C - 71%

M - 87%

Y - 40%

K -  34%

C - 0%

M - 53%

Y - 62%

K -  0%

C - 0%

M - 78%

Y - 62%

K -  0%

C - 3%

M - 3%

Y - 6%

K -  0%

C - 1%

M - 10%

Y - 60%

K -  0%

C - 71%

M - 65%

Y - 0%

K -  0%

Hex Code - #4D2E52

Hex Code - #FF9163

Hex Code - #FF5E57

Hex Code - #F4F0EA

Hex Code - #FFE080

Hex Code - #6363FF

Brand Colours
Colour

Secondary colours are accent colours that 

should be used as minimally as possible. 

They should not be prominent in any form 

and should only appear to support core 

and primary colours. Isabelline colour       is 

referred to as neutral secondary colour and 

is used only for background colour when 

applicable.

Secondary Colours
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Tints and shades of the core 

and primary colours are used in 

compositions that require complex 

representations.

Do not use secondary colours as 

dominant colour

Colour Usage
Colour

Do mix colours with high contrast. Midnight 

blue is a primary colour that can be used for 

backgrounds and large fills. It works well with 

the core colour salmon.

Do not mix colours with low contrast Do not place viridian green directly on salmon 

core colour and vice versa unless it’s a very 

light tint of salmon colour

The viridian green pairs well with the core 

colour separately. 

For the most part, the core and primary 

colours should be used on a white or neutral 

light background.

Always ensure legibility when applying 

colours. 
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Our typography consists of Lato font 

family regular, medium and bold. The visual 

hierarchy should be adhered to maximize 

legibility throughout all of our written 

content.

While our brand typeface is Lato, our 

platform app utilizes system font families 

to provide users with an experience that is 

performant and optimised for their device.

Primary Font
Typography

This is Lato Hairline

This is Lato Regular

This is Lato Hairline Italic

This is Lato Regular Italic

This is Lato Light

This is Lato Bold

This is Lato Black

This is Lato Light Italic

This is Lato Bold Italic

This is Lato Black Italic

Aa Bb Cc Dd Ee 
Ff Gg Hh Ii Jj Kk 
Ll Mm Nn Oo Pp 
Qq Rr Ss Tt Uu Vv 
Ww Xx Yy Zz

Lato Font
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Whenever it’s not possible to use our font, 

the alternative options should utilise the 

system font Roboto.

For Chinese, Noto sans-Simplified Chinese 

is our brand font of choice.

Fallback Font

像其他市场一样在中
国做广告和衡量结果

Advertise and measure 
results in China just like 
any other market

Roboto Fallback Font Noto Sans SC Fallback Font

Typography
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Icons should be used purposefully to 

maximize comprehension and reduce 

cognitive load in compositions such as 

reports, proposals etc.

Widely recognized icons are very few, so 

whenever possible, use supporting text to 

ensure the meaning is understood. Icons 

without labels can be unclear and confusing.

The icons are categorised into line and filled 

versions and care must be taken to use one 

variation set at a time.

Iconography
Brand Elements

Line Version

Filled Version

Users

Users

Multi Channel

Multi Channel

Research

Research

Reporting

Reporting
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We use illustrations to tell a story and 

promote our product. It is one of the 

ways we use to connect and engage our 

audiences.

Illustrations are used to graphically 

represent our services, values and products. 

It is used to support a cohesive, clear and 

consistent story from start to finish.

Illustration
Brand Elements

Service Category Platform Category

Scene Category
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Photography is used to emphasise our 

expertise and platform. Photography 

direction ranges on a spectrum from 

collaboration to expertise.

Divided into 2 broad categories of scene 

and people, the imagery used must not 

appear in low quality.

Images in the scene category are mostly 

used in abstract situations or where people 

do not appear. It inspires our customers to 

chase their goals of succeeding in the China 

market landscape. 

People images show images of people 

either on isolated backgrounds or in an 

environment that doesn’t feel staged or set 

up. 

Photography
Brand Elements

Scene Category

People Category
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